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Welc ome to my portfolio, I’ve chosen to show off one of the
most recent projects that I’m working on right now, I hope it
gives you an understanding of my thought process, and what
I can do.
I've also thrown in some creative extras as well.

FIRST CASE STUDY

TRADEDESK

CLIENT ONBOARDING PORTAL
WHAT?

WHY?

HOW?

Our team was tasked to re-develop the

The current platform requires the client to have

A dedicated team was created to build this

broker-client sign-up platform. This is a platform

all their documentation and submit all the

platform, consisting of 3 developers and one UX

to get Trading broker's clients signed up and

documents in one go. It wasn't mobile-friendly

Designer, and some other members of the

trading.

and it was extremely slow, which is not

product team.

acceptable in this day and age. The UI
was inconsistent and clunky and not up to the
latest web standards.

USER RESEARCH

TOOLS

QUALITATIVE RESEARCH.
We have a collection of brokers that we look to for feedback and are happy for their clients to test out the new platform,
they're always happy to help us with suggestions or feedback. We interviewed these brokers, spending time getting to
know and understand the experience from their perspective, as well as their clients. We picked up some key areas where
improvements were needed.

Since this was a complete redesign, we had to manage expectations, this is an MVP with improvements with each iteration.
We kept the old system running on the side until the new system matched with the same features.

We used Hotjar for most of the qualitative data. Getting direct observational data in the middle of a pandemic would be
near impossible. However, Hotjar showed its value, an investment that paid dividends for sure.

AGE

GENDER

INTERESTS

USER JOURNEY MAP

Gerald is a Marketing Analyst in one of the best technology companies in the
country. He is in his mid-40s. He has a family of two and has recently adopted a cat.
He is very financially savvy, and he's always keeping an eye on his long-term
investments. Gerald wants to get into day trading and learn how it works.
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This platform update had to be biased towards mobile as the user base was young. The term "mobile-first" was thrown around, or
start from "mobile" these are the popular corporate buzzwords with website builds. I've seen projects started on mobile, and when it
comes to desktop, it becomes very bland and very sparse. There are a million phones and tablets. There are no standards for mobile
screen sizes anymore. The application needs to function across all screen sizes and be completely fluid, whether you're using the
app on the bus or in an office somewhere, the experience needs to be seamless.

Overview

Profile

Address

Address Completed

UI COMPONENTS

Profile Status Component

Profile Status Notifications Component
When a user lands on the home page, they're prompted to complete their profile to begin
trading. Should there be an issue with an uploaded document, then this component will
display the relevant error message and the component will have a call to action button
where the user will be taken to the relevant page.

I wanted to create a simple panel or notifications
section whereby the user is prompted to complete their
profile so they can get trading. There is a progress bar,
which is an effective way of showing progress.
There is also a link/button to the next step. There is a
panel the communicates whether the uploaded
documents have been accepted or rejected.

Mobile Account Tile Component

Status chip states

Desktop Account Tile Component

MOBILE NAV

Home/Overview

FAQ

Profile

Personal Details

When it comes to mobile navigation, one usually sees it
at the top, however: studies have shown that this area of
a mobile phone is particularly hard to reach. I have
dropped my phone on a few occasions because of this.

Address Details

So the navigation is on the bottom, and we'll use Hotjar's
heatmapping to see how users react to this UI change.
Since this is purely an onboarding platform, there
shouldn't be any extra functionality added to it, we won't
end up with a collection of sub-navs and extra
dropdowns for the navigation.

Identity Details

Banking Details
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Contact

BEFORE

The difference between the old and new version of this platform
is clearly visible. Although this platform hasn't been fully released
yet, we have a select group of brokers that we are testing it out
with and the feedback has been very positive.
This new iteration should make the user's life easier, which in
return makes the broker's life easier as they can onboard new
clients faster and more efficiently. Everybody wins.

AFTER

After rebuilding this platform, not only have we solved the problems that users
faced in the previous iteration, we created some extra functionality that will drive
our users to have the best experience they can have on our platform.

Users can now complete their profile on their own terms and when it
suits them.
The platform is a whole lot faster with no delays when retrieving reports.
We have interactive date selection on the forms.
We now have a profile status component that guides the user to
complete their profile so they can get trading.
We have multiple options for the user to deposit money into their
account.

SECOND CASE STUDY

DASSIEGROWS
WEBSITE
Personal Splashpage Project
This is a personal project of mine. The goal was to create a
website that would showcase my "how to grow" guides that I sell.
Traffic is funneled from Instagram, once they land onto the
website, they can view some articles, purchase some grow
guides, or link through to affiliates. The website gets traffic, my
grow guides create revenue and my affiliates get traffic and
potential business, everyone wins.
Social media is a powerful tool if used correctly. At the end of the
day, this website is incredibly effective in making passive income
whilst I move on to other projects.
There are many people out there who want to learn how to grow,
without being overwhelmed by complicated technical nonsense,
this website solves that problem.

WEBSITE FUNNEL
Instagram
Search Engine

YouTube

Website

Downloads

Articles

Affiliates

Money made from
purchased downloads

Articles help spread
the word and also link
back to the website

Share the love

BANK DASHBOARD DESIGN
Designing dashboards can present many challenges in that you have to remove all the clutter and
only display what's relevant and ensure that it's easy to understand.
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